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A bird in the harfd is worth




Time value of money

Effect of compound interest
“A bird in the hand is worth two in the bush”







Price of risk (Sharpe ratio)

Correlation of risk & return

“There’s no such thing as a free lunch”

stdDevix)
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Market vs. Company Risk

“Don’t put all your eggs in one basket”

RISK ﬂ

Stock Specific Risk

Market Risk

Stockportfolios biz® /

>
Mumber of Stocks
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Cash Flow Statement
Company XYZ

FY Ended 31 Dec 2003
all figures in USD
Cash Flow From Operations
Net Earnings 2,000,000
Additions to Cash
Depreciation 10,000
Decrease in Accounts Receivable 15,000
Increase in Accounts Payable 15,000 EARN' NGS
Increase in Taxes Payable 2,000
Subtractions From Cash
Increase in Inventory (30,000}
MNet Cash from Operations 2,012,000 EXPENSES
Cash Flow From Investing
Equipment (500 ,000)
Cash Flow From Financing Pmﬁt & Loss (P&L)
MNotes Payable 10,000
Cash Flow for FY Ended 31 Dec 2003 1,522,000

RELATIONSHIP BETWEEN ACCOUNTS

COLLECTIONS RECEIVABLE

PAYMENTS PAYABLE

Cash Flow Balance Sheet




EARNINGS

EXPENSES
Profit & Loss (P&L)

RELATIONSHIP BETWEEN ACCOUNTS

COLLECTIONS RECEIVABLE

PAYMENTS PAYABLE

Cash Flow Balance Sheet



PROFIT AND LOSS

Earnings
COGS

Contribution Margin

- Overhead Expenses
EBITDA

Depreciations and amortizations
EBIT

+ Financial result
EBT

- Taxes

Net Result




How many things you sell

X

At what price



PROFIT AND LOSS

Earnings
COGS

Contribution Margin

- Overhead Expenses
EBITDA

Depreciations and amortizations
EBIT

+ Financial result
EBT

- Taxes

Net Result




COST OF GOODS SOLD

How many things you sell

X

How much it costs to make them



PROFIT AND LOSS

Earnings
- COGS

Contribution Margin

- Overhead Expenses
EBITDA

- Depreciations and amortizations
EBIT

+ Financial result
EBT

- Taxes

Net Result




[ Aswune tae pesitism




Depreciations and amortizations

Earnings
- COGS

Contribution Margin

- Overhead Expenses
EBITDA

Depreciations and amortizations
EBIT

+ Financial result
EBT

- Taxes

Net Result




We buy a machine in year 1 for 6k










PROFIT AND LOSS

Earnings
COGS

Contribution Margin

Overhead Expenses
EBITDA

= Depreciations and amortizations
EBIT

+ Financial result
EBT

~ Taxes

Net Result




CASH FLOW STATEMENT

Collectibles
Payments (Direct / Overhead)

Operating Cash
Capital Subscriptions
* New Debt
Principal of debt
Dividends

Financial Cash
Investments

* Temporary financial earnings

Investment Cash

Annual Cash Balance



Company with increasing profits

700
600
500
400
300
200

100

-100

Year 1

Year 2

Year 3

Year 4

e arnings
et xpenses

e\ argin



But if the same company sells with a difference of payments above 5 months the

company can go bankrupt

700

600

500

400 e Margin

300 € Collections

200 “ Payments

100 ® Cash balance

-100

Year 1 Year 2 Year 3 Year 4




Price x Volume vs Variable cost vs fixed cost

Price x VOlume

- Cost

Contribution Margin

- Overhead Expenses

EBITDA

Price x volume

Cost

Contribution Margin

Overhead Expenses

EBITDA

Price x VOluUmMe

= Cost

Contribution Margin

Overhead

EBITDA

Price x volume

Cost

Contribution Margin

Overhead

EBITDA



BALANCE SHEET

Active = where is my money Passive = where does it come from

Tangible Equity

Social Capital
Net Results
Earnings

Long-Term Assets

Investments
Depreciations

Long-Term Outside
Capital

Short-Term Outside
Capital

Creditors
Short-term bank
VAT



1 M Tshirt+

94 M EUR 1st liga

RONALDO

8 = a2

Clasificacion |

Clasificacion PJ. PG. PE

R. Madrid 8 6 2
2 Villarreal 8 6 1
3 Barcelona 8 6 1 1 14 6 19 4 2 1 1 4 4 7 4 4 0 0 10 2 12
4 Valencia 8 5 1 2 13 8 16 4 2 1 1 5 4 7 4 3 0 1 8 4 9
5 Espanyol 8 5 0 3 8 0 15 4 4 0 0 7 2 2 4 0 3 8 3
6 Sevilla 8 4 2 2 14 14 4 2 2 0 8 5 8 4 2 0 2 € 6 €



FCF: what is it?

«CAPM: r% = a + Bp = Rf +(B*MRP)
+«WACC= Ke * (E/ (D+E)) + Kd (D / (D+E))

« FCF = Net income + depreciation — changes in working capital —
Capital expenditures

Earnings Expenses EBITDA Amort. EBIT TinEBIT Amort. NOPLAT Varlatlon CAPEX FCF




’ r% = Rf +(MRP*p)

Price of Risk ’ \

EQUALS Market Risk Prem,

\

Non Risky How much it
Stuff that matters




Market Risk Premium

= Market Risk - Risk Free Rate



’ r% = Rf +(MRP*p)

Price of Risk ’ \

EQUALS Market Risk Prem,

\

Non Risky How much it
Stuff that matters










WACC

WACC= Ke * (%e) + Kd (%d)



WACC

WACC Ke * (%e) Kd * (%d)

Mone
COST

How much

You use
Equity Costs Debt Costs



FCF: what is it?

«CAPM: r% = a + Bp = Rf +(B*MRP)
+«WACC= Ke * (E/ (D+E)) + Kd (D / (D+E))

« FCF = Net income + depreciation — changes in working capital —
Capital expenditures

Earnings Expenses EBITDA Amort. EBIT TinEBIT Amort. NOPLAT Varlatlon CAPEX FCF




INVESTORS
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INVESTORS
o Family offices

Insurance &
Brokers Pension

Funds

e ? Hedge Funds
' Grants and
Angel Funds o Subsidies
Comercial
Investment Banks

Banking

Sovereign
Funds



WHO IS WHO

R R IS SRR,
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WHO IS WHO




HOW PLAYERS INVEST

©

volucracion

Friends

and family
Family Office

Business Angels

Industriales

Capital
Riesgo

Source: Perennius



HOW PLAYERS INVEST

©

volucracion

Friends

and family
Family Office

Business Angels

Industriales

Capital
Riesgo

Pureza financiera

Source: Perennius



HOW PLAYERS INVEST

©

volucracion

Friends
and family Capital
Family Office Riesgo

Business Angels

Industriales

Pureza financiera

®

Origen de los fondos

- Dinero propio

Dinero de terceros

Source: Perennius



INVESTMVMIENT STAGES

FIGURE 2
FINANCIAL ALTERNATIVES VERSUS ENTREPRENEURIAL LIFECYCLE

.\
Profitabality | Maturity

\ M&EA
Commercial pI,PQ
Bank Financing F:_']‘L'l;‘:f

— —

3F, seed .
capital T
ime

Commermrcial Bank
Financing

Angel Investors

Death Valley

e High growth potential — = Life style

Source: Adapted from Venture-Financing, 2005.



THE CHASMWM

The
chasm
Relative %
of
customers
Early
adopters, / Early o \
Innovators, visionaries majority Late majority Laggards,
technology pragmatists | conservatives skeplics
enthusiasts /
. = Time
A - - -
Customers want Customers want
technology solutions

and performance and convenience



20%

40%

CHANCE OF  *"
INVESTMENT .

10%

0%

-4 53 10-4 1519 20-24 2529 30-34 35+

NUMBER OF INVESTORS INTERESTED



Bpmm—f \ R

FUNDED VENTURES VS UNFUNDED VENTURES
4+ YEARS AFTER PITCHING TO ANGELS

16% STILL ALIVE 26% STILL ALIVE

14’ ACQUIRED 4’ ACQUIRED

217 HAD 19 9% HAD [
EMPLOYEES EMPLOYEES

OR REPAID INVESTMENT




A COMPARI

SON OF
RETURN ON INVE

STMENT

&
YC FIRM ROI

ANGEL: 2.12
VC: 1.76

ANGEL GROUP ROI | AVERAGES:

1995 1336 1337 1338 1993 2000 2001 2002 2003 2004 2005 2006



l ON AVERAGE, A MILLION DOLLARS INVESTED CAN
B BE EXPECTED TO RETURN:

31,760,000 32,120,000
FOR VCS FOR ANGELS




INVESTMENT CRITERIA

Why they Invest What they Measure Decision Time

Family, Friends and . Personal
Y Confidence . Fast
Fools Commitment
Subsidies and Policy alienments Compliance Slow
Public Assistence y alls merits
Business Angels Personal affinity Profitability Fast
o Investment o
Venture Capitalists L Profitability Slow
criteria
. L Contribution to
Industrial Partners Strategic criteria . Slow
business

Source: HighGrowth; Elaboracion Okuri Ventures



DESIRED RETURN

Target yearly Holding period Investment Entry/exit
return (years) death rate multiplier

PE 25%+ 3-5 <20% x3,5

VC 25%+ 3-5 >60% x10+

BA 15%+ 4-7 >80% x20+



ORIGIN OF MULTIPLIERS-LEVERS

Shareholder Return

PE 3]-

25

Investment

Multiplier 20
15

VC o

Source: Cifras orientativas Sales Margin Debt Arbitration Total



AUN TU DETERMIINE TOUR BUSINESDS DRIVERS

Target: Commercials in FMCG companies
5.000users first year, recurrent and growing

Go to 5 of the 100 companies in the market
How Market Average is 1000 users/ client
Do you still have 5.000 Users?

| personally (or my network) know 5 decision takers in those
Hu‘ A I companies, initial prospection has been made

Do you still have 5.000 Users?

NS

Do de companies have control over the users?
Do you still have 5.000 Users?

HoOw
HOW

- Success in conversion rate from trial to client?
( )‘ A ' - , Do youstillhave 5.000 Users?

Are my clients going to demand a trial phase
4 Do you still have 5.000 Users?




AUN TU DETERMIINE TOUR BUSINESDS DRIVERS

Target: Commercials in FMCG companies
5.000users first year , recurrent and growing

Go o5 of the 100 companies in the market

Marketin g / Sales 1 Market Average is 1000 users/ client
St rate gy Do you still have 5.000 Users?

{ I per sunallg (or mLJ nt'twm I()I(nnw L decision takers in those
|| 7

Do you still have 5.000 Users?

NS

Do d{companies have control over the users? ]
3 Do you still have 5.000 Users?
Are my clients going to demancd Etrial phase }
Success of 4 Do you still have 5.000 Users?
product / service
- success in conversion rate from trial to client?

' Do you stiii have H.000 Users?
|






INVESTOR DEAL FLLOW SOURCES

Business Angel Networks

KEIRETSU

FORUM
“;'\\Q

g

"
Can

*VYla red
ANova

MADRID

AAAAAAAAA

WORLD

INNOVATION
SUMMIT

< COTI

%APTE

realizs

Business Angels

TETUAN VALLEY

STARTUP SCHOOL

@ ANGELSOFT

SeedRocket

opinno

open innovation

o

Microsoft BizSpark:

' InnoBAN

Business Angel Network

okuri

- CEEI
COMUNIDAD

VALENCIANA

linktoStart '

your own busines

SIMoO

network

Feria Internacional de Servicios
y Soluciones TIC para&mvms
|||||||||||||||||||

laSalle

—
;
U
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Technova Barcelona — T
B&els‘):'lieelaseyme Orange
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¥

STARTO®
SPAIN



INVESTOR DEAL FLLOW SOURCES

Universities Communities

INSEAD

i
€O
u Institutoldeas

an [ESE  ESADE

Business School

venturelab

transforming ideas into business

laSalle
| Universitae lanmson Ui |

UNIVERSITAT
POMPEU FABRA

—
F

G Fundacion

Universidad -Empresa

TUESDAY

in ngb%a'M¢ 00" FIRST

Thursday®

Everyday 13 8 biz day

MOBILEMONDAY™

founder network

INICIADOF

ATV S0 ATYVNTENNeS

APP

remie,

EMOBILE 2.0

OpenCoffee @ Club

cavastwitts

Linked ).

News

[StartupDigest]

VentureBeat
CrunchBase
i ﬁ E imeme

Tech Web, Page Al

WIEED




ANGELLIST angel.co

Angel List Search 3 Home - Inbox - Notifications £
"8 Luis Rivera Gurrea- Your Feed - Public Feed
Nozaleda
Julian Green updated their mini-resume.
Activity CoFounder Houzz - #1 home design iPad app. Former StubHub, eBay, IronPlanet, Fatbrain. .
Channel.
Startups
People

Dustin Dolginow commented on AngelSquare.

Markets AngelSquare
Virtual investing platform using Angel.co users and companies.

Locations
Really clever. Love the way you imagine investing post the passage of the Act.
Referrers
Dhamesh Shah and Fred Destin followed DYMPOL, Inc..
People you may know DYMPOL, Inc.
We make good things happen at checkout!
DavidLifson | Folow| *
ﬂ JimmyWales  Follow * Dustin Dolginow was introduced to Grove.

Grove



GUST (Formerly known as ANGELSOFT) gust.com

English Frangais
.ANGELSDFT Welcome Back, Luis My Account | Feedback & Support | Log Out

INSEAD GAIN - GLOBAL ANGEL INV... v

Entrepreneur Commons » | Advisory board
IN S INSEAD GAIN - Global Angel Investing Network | Athens @ EntrepreneurCommons Space

Burlington VT @ Office Squared
DEAL LIST EVENTS MESSAGES DOCY C.innova @ EI Salvador

Chicago @ Foley Lardner LLP

NEW DEAL | PRINT

Enter keyword

Deal Stage Inactive (1-1 of 1)

View All (22) Deal
New (0) THE BETTER BUMPER H

S The Global Platform for Startup Funding

v Inactive (1)

Over 1,000 startups funded last year

Shared Deals
Referred Out (0)

Referred In (0)
Co-invested In (0) Get Sta I’ted
Co-invested Out (0)

Deal Labels

("] Gobal Deals (1)

27
g u St : INDUSTRY STANDARD  BLOG & INSIGHTS ~ HOW GUST WORKS v

For Investors For Entrepreneurs
Get powerful deal flow on a private, secure Build your startup profile and share with
platform. investors to get funding.

Learn more Learn more




CRUNCHBASE

Tech Gadgets Mobile Enterprise

CrunchBase

CrunchBase

More ¥

Search Advanced Search

Home > Financial Organizations > Okuri Ventures

okuri

edit

General Information edit

Website okuriventures.com
Blog blog.okuriventure...
Twitter @okuriventures

Phone 34912940475

Email info@okuri.es
Employees @

Description  Building companies
Funds edit
Offices edit
Headquarters

C/Marques de Urquijo 2

Planta 5

Madrid, 28008, ESP

Okuri Ventures edit

Professional services firm focused on aiding and investing on startups. Okuri Ventures
contributes to the development of businesses through:

Advisory, helping entrepreneurs and young companies with their strategic plan and
implementation, usually through interim management and sweat equity.

Education, contributing to the potential of startups. We offer exclusive programs and aid
materials through our collaboration with business schools in Spain.

Incubator, combining a consulting and educational package tailored for each startup
with flexible infrastructure and support services at a very competitive price.

Milestones edit

Videos
Above:
Animoto Tetuan Valley Startup School Fall 2009

Added: 12/24/09

Sources

crunchbase.com

Register | Login or

Browse: Companies | People | Financial Organizations

Edit This Page
Last Edited 10/25/10

Revision History B

Follow this Financial Organization |

Sharing
Share this page on Twitter or Facebook:

@ EEX

Or copy this code to embed a widget:
<div class="cbw snap_nopreview"> <div clas:
customize »

External Links edit

Techcrunch EU article
eu.techcrunch.com

Cinco Dias (Spanish financial

newspaper)
cincodias.com

CrunchBase API

JSON Representation of this page.
More APl docs »



LOOGICBASE loogic.com

hOSt ¢{Necesitas hosting?
W LI encuentra lo que buscas al mejor precio

« PUBLICIDAD

FORUM JOBS RANK VIDEO GAMES

Contacto = Consultoria Publicidad = Espaiiol v BUSCAR

Loogic Base h OSt

Proyectos | Emprendedores | Inversores | Capital Riesgo = Eventos = Publicidad = Servicios

Pixable {Necesitas hosting?

encuentra lo que buscas al mejor precio

U b I beto Patrocinadores més info
I x a e ¢Interesado en patrocinar Loogic? Hablemos

print your facebook content!

Por admin el 5 August 2009

Pixable es una aplicacion que permite seleccionar fotografias disponibles para el usuario en _

]
redes y aplicaciones sociales como Facebook, Flickr y Picasa, disefiar un album de fotos en w_.ﬁ
papel v enviarlo a imprimir. En la web podemos ver los distintos precios por tipo de album

Feed RSS

Recibe nuevos contenidos de Loogic Base



Which curves are more credible?

Millions of Euros
600

WEBIT

B Revenue

BmCF

1 2 3 4 5 5 7 year

They might look nice, but everybody Isnows they're fake



What investors are
looking for?

... and so should
YOU

okuri

N - PD.
GOING GREEN (10-sep-09)
Descripcion Oportunidad: Crear el referente en Movilidad Eléctrica en Espaila abarcando
desde s actividades de venta y post-venta de vehicuios eléctricos |\ hasta |la provisidn
de infraestructura de recarga y la prestacidn de senvicios reladonados

Descripcion Negocio: Ingresos a trawés de B venta drecta de VE a cientes: Acuerdos
comerciales con organizaciones y AAPP. Despliegue de infraestructura de recarga. Venta
de servicios relacionados con Mowiidad Elctrica. Reduccion de inventarios ya que los
fabricantes estan en Eurcpa (10 dias es el plazo de entrega).

Necesidad Satisfecha: Reduccion de costes derivados del consumo de carburantes.
Reduccién de |a huella de cardbono de b poblacidn media espafiola. Aprovechamiento de
s Incentivos de Movilidad propuestos por ¢ gobiemo.

Productos y servicios:

. mportacdén en exclusiva, garantizando asd una mejor gestidn comercial, de 4
tipos de VE: Motos, Bicidetas, Coches, Autobuses.

e Distribucidn en exclusiva a trawés de una red de distribuidores: Automdwviles,
Motos, Powersports (vehicuos de odo), Especalistas |dedicados solo a VE).

e Partkipar en el negocio de las infraestructuras de recarga; comstruccidn y
aprovisionamiento

*  Ofrecer servicio de asesoramiento de Moviidad para empresas y AAPP

Mercado Objetivo: £ mercado de  Movilidad Elctrica se compone de la venta y post
venta de vehiculos y de estaciones de recarga, asl como de ks servicios de Mowilidad
sociados. Se trata de un mercado incpiente que espera alcance un crecimiento
exponendal en los provimos aftos. Objetive del Ministerio de Industriaz 1 milkdn de
vehiculos eléctricos para el 2014, Dos tipas de dientes principales: Consumidores de gran
dlometraje (organizaciones con fiotas urbanas, organZzadones con flotas interurdbanas) y
Particulares

Estrategia de Marketing v Ventas: Ac
acciones comercales con consumo imensivo: policias locales, AAFPF y empresas de
mensajeria Accon para posicdonarse como distribuidor preferencial en autobuses

cdn directa en organizaciones con flotas urbanas

urbanas. Concesionario propio en Madrid y 25 asociados con amplia cobertura nacional.
Se ha corseguido notoriedad en los princpales medios en el ditimo aflo. Servirse de las

W

SuDvenco ¢ incentivas de gobiermo para posicionarse en @ fuerte cecimiento
esperado en ¢ sector de dientes particuares

Chentes Actuales: Correcs, Nacex, Policias, Hertz etc.

Competidores: Empresas impontadoras de productos asaticos. Se espera gue en dos o
.

cuatro afos la competencia sean los fabricantes tradicdonales y se espera tener para
enmonces una red solida vy especiaizada de venta y pastventa.

Destino Inversidn: Se ha logrado ¢ breakeven con @ venta de motos. Ampliar balance con
@ objetivo de tener capacidad de crecimiento,

Estrategia de salida: Venta a socio industrial o siguiente ronda de financiacién, no s
pondran dificuitades a la salida voluntaria de inversores minoristas

23 VR T e
gUu obhv-,l’bk‘:'lll

Perfll Empresa

Sector: Ceantech

Empleados: 5 [pendiente verificar)
Fecha constitucion: 2006
Contacto

Nombre: Gonzalo Alonso (CEO)

Emall:
porzalo alonso@goingireen. s

Telefono: 34 647

Informadién Rnandera
Etapa inversidn: Crecimiento

Capital Actual: 400.000€ + 250.000
in route

Monthly burn rate: n/d

Valoracion antes de Inversicn (Pre
money): €22MM

Fnancacién Buscada: € 025405

milones por @ 1125% -22,5% del
capital

Equipo Directivo

CEO: Gonzalo Alonso
Asesores

Sin informacion disponible
Inversores

En proceso de levantar el capital con
Inversores privados.

Presentaciones a foros de
Inversidn:

BAN Madrid 2009

350 aprox

[ Ofouri Ventures !

Urquije 2, 5 planta, 26

I Page 1of 1



Your
Company

okuri

GOING GREEN (10-sep-09)

Descripcion Oportunidad: Crear el referente en Mowvilidad Eléctrica en Espafla abarcando
desde s actividades de venta y post-venta de vehicuios eléctricos (VE), hasta |a provisidn
de infraestructura de recarga y la prestacidn de senvicios reladonados

Descripcion Negocio: Ingresos a trawés de B venta drecta de VE a cientes: Acuerdos
comerciales con organizaciones y AAPP. Despliegue de infraestructura de recarga. Venta
de servicios relacionados con Movilidad Elctrica. Reduccion de inventarios ya que los
fabricamtes estan en Eurcpa (10 dias es el plazo de entrega).

Necesidad Satisfecha: Reduccion de costes derivados del consumo de carburantes.
Reduccién de la huella de cardbono de la poblacidn media espafiola. Aprovechamiento de
s incentivos de Movilidad propuestos por ¢ gobiemo.

Productos y servicios:

importadon en excusiva, garantizando asl una mejor gestion comercial, de 4
tipos de VE: Motos, Bicicdetas, Coches, Autobuses.

Distribucion en exclusiva a trawes de una red de distribuidores: Automdviles,
Motos, Powersports (vehicuos de odo), Especalistas |dedicados solo a VE).
Participar en el negocio de las infraestructuras de recarga; comstruccidn y
Jprovisionamiento

Ofrecer servicio de asesoramiento da Moviidad para empresas y AAPP

Mercado Objetivo: ! mercado de i Movilidad Eécirica se compone de la venta y post
venta de vehiculos y de estaciones de recarga, asl como de ks servicios de Mowilidad
sociados. Se trata de un mercado incpiente Que espera alcance un crecimiento
exponendal en los préddmas aflos. Objetive del Ministerio de Industria: 1 milkdn de
vehiculos eléctricos para el 2014, Dos tipas de dlientes principales: Consumidores de gran
dlometraje (organizadiones con fictas urbanas, organadones con flotas interurbanas) v
Particulares

Estrategia de Marketing vy Ventas: Accddn directa en organizaciones con flotas urbanas:
acciones comerciales con consumo inmensiva: policias locales, AAPP y empresas de
mensajeria Accdon para posicdonarse como dstribuidor preferencial en autobuses
urtanas. Concesionario propio en Madrid y 25 asociados con amplia cobertura nacional.
Se ha corseguido notoriedad en los princdipales medios en el ditimo aflo. Servirse de las
sdbvenciones ¢ incentivos de gobierno para posicionarse en o fuerte cecimiento
esperado en ¢ sector de clientes particuares

Chientes Actuales: Correcs, Nacex, Policias, Hertz etc.

Competidores: Empresas impontadoras de productos asticos. Se espera gque en das O
cuatro afos la competencia sean los fabricantes tradicionales y se espera tener para
entonces una red solida y especiaizada de venta y pastventa.

Destino Inversidn: Se ha logrado ¢ breakeven con a venta de motos. Ampliar balance con
¢! objetivo de tener capacidad de crecimiento,

Estrategia de salida: Venta a socio industrial o siguiente ronda de financiacién, no se
pondran dficutades a |a salida voluntaria de inversores minoristas.

RL: www.goingareen ¢s
or: Ceantech
pleados: 5 [pendiente verificar)

constitucion: 2006

mbre: Gonzalo Alonso (CEOQ)

all.
orzalo.alonso@goinggreen.es

elefono: 34 647 685831
nformacién Anandera
tapa Inversidn: Crecimiento

pital Actual: 400.000€ + 250.000
n route
Mionthly burn rate: n/d

faloracion antes de Inversién (Pre
oney): €2.2MM

nancacion Buscada: € 025405
ilones por @ 1125% -22,5% del
apital

quipo Directivo

EOQ: Gonzalo Alonso

Sin informacion disponible

nversores

n proceso de levantar el capital con
nversores privados.

HAN Madrid 2009

32,984

31,059

1,925

2,540

Pico Tesoreria

n/d

350 aprox.

[ Ofcuri Ventures SL] [www.oluries] [ «349

M.04.75 | [ Margoes de Urquijo 2, 5 planta, 26

3 Madrid ) I Page 1of 1

Your
Investor

Your
Numbers



WHAT WE INCLUDE IN A FINANCIAL 1 PAGER: COMPANY

- Opportunity description
WHO ARE YOU - Business Model

- Need Satisfied

- Products / Services
WHAT DO YOU DO - Market Objective

- Competitors
HOW DO YOU -Sales & Marketing Strategy
ACHIVEIT - Current and Funnel Clients
OPPORTUNITY FOR - Investment Allocation
THE INVESTOR - Exit Strategy




WHAT WE INCLUDE IN A FINANCIAL 1 PAGER: INVESTOR

- Business Sector (Tags)
- Contact Information

. €.x¢cut.ivc Team | RELEVANT
. Financial Information INFORMATION FOR
e Investment S.tage THE INVESTOR
« Current Capital
« Monthly Burn Rate
- Pre-Money Valuation

- Investment Capital
« Current Investors
« Forums



WHAT WE INCLUDE IN A FINANCIAL 1 PAGER: NUMBERS

Muitple S Yo . Yern

CF Breakeven EBITDA

Net Result

Assets
Liabilities
Cash
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AWORD ABOUT RETURN EXPECTATIONS

Target yearly Holding period Investment Entry/exit
return (years) death rate multiplier

PE 25%+ 3-5 <20% X3,5

VC 25%+ 3-5 >60% x10+

BA 15%+ 4-7 >80% x20+

Source: Okuri Ventures
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“Before beginning with any startup you need to find a problem and the

way to solve it without screwing anybody in the process”
-Tristan Mace







S. COVIPETITOR ANALYSIS
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Source: http.//www.paulgraham.com/equity.html
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OF A BIGGER PIE

Source: http.//www.paulgraham.com/equity.html



CONCLUSION

8%

Source: http.//www.paulgraham.com/equity.html



CONCLUSION
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Source: http.//www.paulgraham.com/equity.html



CONCLUSION
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